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MARKETING SUBJECT AND DIGITAL TOOLS
	1. Competences
	Formulate projects of cultural and nature tourism products and services, through the use of innovation methodologies, marketing process and applicable legislation, with a sustainable approach to integrate tourist experiences that strengthen value chains and diversify the offer of the region.

	2. Quarter
	Fifth

	3. Theoretical hours
	20

	4. Practice hours
	40

	5. Total hours
	60

	6. Total hours per week Quarter
	4

	7. Learning objective
	The student will formulate marketing strategy programs, through the methodology of market research and use of digital tools for the positioning of tourist experiences.


	Learning Units
	Hours

	
	Theoretical
	Practical
	Total

	 I. Marketing information system
	10
	20
	30

	II. Marketing Strategies
	10
	20
	30

	Totales
	      20
	       40
	       60


COMMERCIALIZATION AND DIGITAL TOOLS
LEARNING UNITS
	1. Learning unit
	I. Marketing information system

	2. Theoretical hours
	10

	3. Practice hours
	20

	4. Total hours
	30

	5. Objective learning unit
	The student will carry out market research on nature tourism projects to diversify the products of the region.


	Topics
	Knowing
	Doing
	Being

	Basics of the Marketing Information System


	Recognize the concepts of marketing, marketing information system, supply, demand, and market segmentation.

Reconsuming the Glossary of Terms in Tourism Marketing (SIIMT).

Distinguing tourism sources of information:
- Primary
- Secondary

Recognize statistical tools and databases in obtaining tourist information.
Explain the process of generating information in marketing decision making:
- Internal and external analysis
- competitive analysis
- Market research.
	Select sources of information from the tourism sector according to the objective of the research.
	Creative


Innovative


Analytical


Objective


Teamwork


Planning capability


Responsible


Ethical

	Detection of market opportunities in tourism.
	Identify the elements of the market used in the detection of tourist business opportunities:
- Forecasts
- Trends
- Segmentation of
markets
Reknew the elements that integrate tourist products and services.

Recognize the consumer profile.

Explain the process of generating product ideas and tourist service.
	Detect market opportunities in tourism.

Develop consumer profiles.

Generate ideas for tourism products or services
	Creative


Innovative


Analytical


Objective


Teamwork


Planning capability


Responsible


Ethical

	Competition analysis
	Explain the concept and importance of competitive analysis in tourism organizations.

Describe benchmarking and its processing process:
- Determine objectives
- Identifying companies to investigate
- Critical success factors to compare
- Data collection and analysis
- Presentation of areas of business opportunity.
	Carry out competition analysis
	Creative


Innovative


Analytical


Objective


Teamwork


Planning capability


Responsible


Ethical

	Market research applied to tourism
	Explain the concept of market research and its importance in the proposal of tourist products and services.

Describe the characteristics and objectives of market research.

Recognize research approaches and types of studies.

Identify the methodology of quantitative and qualitative research.

Explain the structure of the market research report:
- Cover
-Index

- Problem
- Methodology
- Field work logistics
- Tabulation or categorization
- Analysis and interpretation of results
- Conclusions and recommendations
- Annex
	Determine the market research approach according to the study problem.

Propose market research on nature tourism projects.

Conduct market research on nature tourism projects.

Produce market research reports.
	Creative


Innovative


Analytical


Objective


Teamwork


Planning capability


Responsible


Ethical


COMMERCIALIZATION AND DIGITAL TOOLS

EVALUATION PROCESS
	Learning result
	Learning sequence 
	Instruments and types of reagents

	Based on an idea of product or tourist service, conducts a market investigation containing:
 Detection of market opportunities.
- Consumer profile.
- Proposal for product idea or tourist service and its justification.
- Analysis of competition.
- Type of market research, approach and its justification.
- Market Research. Results Report:
-Cover
-Index
-Problem approach
-Methodology used
-Field logistics
-Tabulation or categorization
-Analysis and interpretation of results
conclusions and recommendations
annexes.
	1. Understand the sources of information in the tourism sector and the information generation process in marketing decision-making.

2. Analyze the market elements used in the detection of tourist business opportunities.

3. Understand the process of generating product ideas or tourist service.

4. Understand the
bench-marking technique.

5.  Identify the structure of the market research report and its importance.


	Project
Rubric


COMMERCIALIZATION AND DIGITAL TOOLS
LEARNING TEACHING PROCESS
	Teaching methods and techniques
	Teaching media and materials

	Project-based learning
Collaborative teams
Conducting research work
	Computer equipment
Internet projection equipment
Internet
Prints: cases, readings, specialized magazines
Whiteboard
Videos


FORMATIVE SPACE
	Classroom
	Laboratory/ Whorkshop
	Business/Company

	X
	
	


COMMERCIALIZATION AND DIGITAL TOOLS

LEARNING UNITS
	1. Learning unit
	II. Marketing Strategies

	2. Theoretical hours
	10

	3. Practice hours
	20

	4. Total hours
	30

	5. Objective learning unit
	The student will propose marketing strategies to position tourist products.


	Topics
	Knowing
	Doing 
	Being

	Product strategies applied in tourism
	Define the concept of commercialization.

recognize the mix elements of marketing.
Explain the product's lifecycle concept and its importance.

Describe the stages of the product lifecycle:
- Introduction (launch)
- Growth
- Maturity
- Decline
Describe product strategies at the product lifecycle growth stage:
- Improves product quality
- Adds features and models to the new product
- Enter new market segments.
Describe product strategies at the maturity stage of the product lifecycle:
- Market modification
- Product modification
- Marketing mix modification

Describe product strategies at the product lifecycle decline stage:
- Continuation strategy
- Concentration strategy
- Profit strategy


	Propose product strategies according to the product lifecycle.
	Creative


Innovative


Analytical


Objective


Teamwork


Planning capability


Responsible


Ethical

	Price strategies applied in tourism
	Describe pricing strategies:
- Price strategies in the introduction of new products
- Pricing strategies in product packages
- Geographic prices
- Differentiated prices
- Psychological prices.
Describe pricing methods:
-Pricing based on cost
-Pricing according to balance point analysis and target utilities
-Competitive pricing
	Propose price strategies according to the product

Determine prices of tourist products and services.
	Creative


Innovative


Analytical


Objective


Teamwork


Planning capability


Responsible


Ethical

	Distribution strategies applied in tourism
	Explicar el concepto de canal de distribución y su aplicación en los servicios turísticos.

Explain the concept of distribution channel and its application in tourist services.

Identify distribution channel members:
- Wholesale
- Retail 
Explain the concept of distribution channel and its application in tourist services.

Identify distribution channel members:
- Wholesale
- Retail
	Propose distribution channels according to the product or tourist service to be marketed.

Propound distribution strategies.
	Creative


Innovative


Analytical


Objective


Teamwork


Planning capability


Responsible


Ethical

	Marketing mix
	Explain the concept and importance of the promotional mix in tourism products and services. 

Identify the elements of the marketing mix:
- Sales promotion.
- Public Relations
-Advertising
-Personal sale 
Explain the concept of sales promotion and its approaches:
- Trade Oriented (Discounts, Rebates, Commercial Competitions, Commercial Incentives, Cooperative Advertising)
- Oriented to the final consumer (Cupons, Gifts, Contests and Sweepstakes, Refunds and Returns, Sample Distribution, Offer Packages, Sales)

Describe the strategies that make up public relations:
- Sponsorships
- Socially Responsible Company
- Press Releases
- Inaugurations/Openings
- Re-openings
- Product presentation
- Press conferences
Distinguish features, advantages and disadvantages of advertising media
- Print media
- Audiovisual media
- Transit media
- Interactive media.
Explain the personal sales process.

Explicate sales techniques, objection handling and sales closing.

Identify the importance of after-sales service.
	Propose the promotional mix of tourist products and services.

Present sales promotion items according to product characteristics.

Propound public relations strategies according to the target market
Select advertising media according to the target market.

Develop sales techniques, objection handling and sales closing according to customer type.
	Creative


Innovative


Analytical


Objective


Teamwork


Planning capability


Responsible


Ethical

	Digital tools
	Describe the characteristics of digital marketing tools and their importance in tourism organizations:
- E-mail marketing
- Electronic
- Social networks
- Searchers
- Banners on portals
- Mobile devices
-Geolocation
- Content Generation
- Live transmissions
- Webinars
-Identify trends in digital tools.
-Identify the community manager profile.

	Select digital tools according to product and market.
	Creative


Innovative


Analytical


Objective


Teamwork


Planning capability


Responsible


Ethical


COMMERCIALIZATION AND DIGITAL TOOLS

EVALUATION PROCESS

	Learning Result
	Learning sequence
	Instruments and types of reagents

	Based on the proposal of a tourist product or service, stutents will carry out a marketing strategy program containing:

- Description of the product or service
- Proposals and justification of:
-Product Strategies
- Price Strategies
-Promotional Mix
- Digital Tools
- Conclusions and recommendations

	1. Identify product, price and place strategies applied to tourism

2. Understand the elements of the marketing mix

3. Identify digital marketing tools and their importance in tourism organizations.
4. Analyze trends in digital tools

5. Identify the Community Manager profile.

	Project
Rubric


COMMERCIALIZATION AND DIGITAL TOOLS
LEARNING TEACHING PROCESS

	Teaching methods and techniques
	Teaching media and materials

	Project-based learning
Collaborative teams
Conducting research work
	Computer equipment
Projection equipment
Internet
Print: Cases, readings, specialized magazines
Whiteboard
Videos


FORMATIVE SPACE
	Classroom
	Laboratory / Corkshop
	Business/Company

	X
	
	


COMMERCIALIZATION AND DIGITAL TOOLS
SKILLS DERIVED FROM THE PROFESSIONAL COMPETENCIES OF THE SUBJECT
	Skills
	Performance criteria

	Estimate the tourism potential of the region using quantitative, qualitative techniques and analysis methods to propose innovative experiences
	Delivers a technical report of the potential of the tourist resource containing:

a) Assessment of the potential
- Quantitative and qualitative techniques:
- Questionnaires
- Evaluation criteria
- Measurement systems

b) Tourist potentials
- Map of potentialities
- Definition of tourist vocation
-Conclusions
-Recommendations
-References consulted

	To value existing cultural and nature tourism products and services in the region through the project methodology, in line with the legal framework to diversify the offer in a sustainable and socially responsible way.
	Delivers a report of a cultural and nature tourism product and service that includes:

Description of the applied methodology:
-Definition of attributes and services
- Description of the value added
- Comparison table of competition
- Identify alliances: people and complementary products

- Define the potential tourist and its needs
Conclusions
Recommendations
References consulted

	Propose business ideas considering cultural and nature tourism products and services, design thinking methodology and marketing process to determine the feasibility of project development

	Delivers an innovative tourist experience report containing:

1. Description of applied methodology:
a) Design Thinking:
- Introduction (define design challenge)- Design of the challenge and empathy (empathy maps)
- Define (people)
- Devise (brainstorming and convergence)
- Conclusions (prototype and evaluation)
2. Description of the marketing process:
- Diagnosis of the commercial situation
- Determination of the target market
- Marketing plan: (Marketing Mix)

. Product development and tourism service:
- Strategic partnerships
- Innovation proposal
- Conclusions
- Recommendations
- References consulted


COMMERCIALIZATION AND DIGITAL TOOLS
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